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ABSTRACT

The current study analyzes the Socio-Economic condition of Street
Garment Vendors in Bangladesh. Street Garment vendor plays an
important role in Socio-Economic Development in terms of
self-employment and providing products at an affordable price to the
lower and middle class people. The researchers conducted a questionnaire
survey on 327 street garment vendors involving different indicators of
socio-economic like Living Conditions, Demographic Characteristics,
Socio-Economic Status and Fundamental Needs, troubles faced by
Vendors, Conflicts, Coping Strategy and Social Recognition to gain deep
understandings on the Socio-Economic conditions of garment vendors.
According to the survey, frequency and percentage of responses were
calculated to meet the statistical requirements of the study.
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